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Typical Account Creation 
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Re-create your identity & friends list 
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Simplified Account Creation 
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Web Services for Account Creation 
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Web Services for Account Creation 
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Instant-on Start Experience 
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Instant-on Start Experience 
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Instant on using Address Book 
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WEB SERVICES 

•  Remove barriers to account creation 

•  Don’t re-create what they’ve already done 

•  Deliver an instant-on start experience 
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•  247 billion emails sent 

per day worldwide 

•  4.1 billion text 

messages sent per day 

day in United States 

•  46.5 billion IM 

messages sent per day 

worldwide  

•  90 million tweets sent 

per day worldwide 
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Using Email for Input 
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“At Posterous, we've always believed in avoiding account 

creation as much as possible. You can post without an 

account, and you can subscribe without an account. Accounts 
get in the way.” -Sachin Agarwal, Posterous CEO 

700% ANNUAL GROWTH   

Comscore & Quancast data: http://techcrunch.com/2010/07/05/posterous-700-percent/ 
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SMS Sign Up 
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COMMUNICATION TOOLS 

•  Input can come from anywhere 

•  Lots of time spent in communication tools 

•  Let people use existing workflows 
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5 MILLION PROFILES IN 5 MONTHS 

Source: http://techcrunch.com/2007/07/02/geni-5-million-profiles-in-5-months/ 
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29% INCREASED COMPLETIONS 
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GRADUAL ENGAGEMENT 

•  Reflect your service’s core essence  

•  Using lightweight interactions 

•  That make people instantly successful  

•  Auto-generated accounts need clear re-access  
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More Information 
•  @lukew 

•  www.lukew.com 

Web Form Design 
•  www.rosenfeldmedia.com/

books/webforms/ 

•  Discount code: (25%) 


